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CHAPTER 1. INTRODUCTION 

 

1. 1 REASON FOR RESEARCH 

 1.1.1 In terms of practice 

 1.1.2 Theoretically 

1.1.3 Comment and identify gaps in previous studies 
(International and Vietnamese)  

 1.1.4 The need for further research 

Stemming from the above statements, the author proposes a 

study on “Factors affecting the intention to return to the 

destination of tourists: the case of 3 provinces of Ca Mau, Bac 
Lieu and Soc Trang (Vietnam)” to conduct a doctoral thesis in 

Business Administration. 

1.2 RESEARCH OBJECTIVES 

1.2.1 General Objectives 

Research on the factors affecting the intention to return to 

tourist destinations in 3 southwestern coastal provinces of Hau 

river: Ca Mau, Bac Lieu and Soc Trang (Vietnam). 

1.2.2 Specific goals 

In order to achieve the general objective as mentioned, the 

thesis aims to achieve the following four specific objectives: 

(1) Determine the factors (which can include both 

independent and intermediate factors) affecting the intention to 

return to the tourist destination of tourists (dependent factors), which 

are: 

+ Identify the independent factors affecting the intention to 

return to the destination; 

+ Determine the independent factors affecting the 

intermediary factor (if any), thereby affecting the intention to return 

to the destination. 
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(2) Building, developing and evaluating the scale of factors 

affecting the intention to return; 

(3) Measure the impact of each factor on result variable 

intention to return to tourist destination of tourists: the case of 3 

provinces of Ca Mau, Bac Lieu and Soc Trang; 

(4) Proposing managerial implications of tourists' intention 

to return to the tourist destination to contribute to attracting tourists 

and developing the tourism industry in the study areas. 

1.3 RESEARCH QUESTIONS 

Question 1: What factors (independent and intermediate) 

affect the intention to return to a tourist destination of tourists 

(dependent factors), including the following two branches: 

+ Which factors (independent) affect the intention to return 

(dependent factors); 

+ Which factor (independent) affects the intermediate factor 

(if any), which in turn will affect the intention to return (dependent 

factor). 

Question 2: What is the method to build a scale of factors 

affecting their intention to return to a tourist destination? 

Question 3: Is the relationship between the theoretical and 

actual basis of tourist behavioral intention relevant in the study? 

Question 4: What are the governance implications to 

contribute to attracting tourists and developing the tourism industry 

in the study areas? 

1.4 SUBJECTS AND SCOPE OF THE STUDY 

1.4.1 Research subjects  

1.4.1.1 Research object  

The research object of the thesis is theoretical and practical 

issues about the factors affecting the intention to return. 

1.4.1.2 Survey subjects  
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Through the preliminary survey, Vietnam's population at 

the moment is estimated at nearly 100 million people, showing 

that the domestic tourism market still has a lot of potential, so to 

focus on understanding tourism behavior of the group of domestic 

tourists (domestic tourists), the author decided to select the survey 

object as a group of domestic tourists for research. 

1.4.2 Research scope 

1.4.2 .1 Spatial Scope 

Due to time, cost and accessibility limitations, the thesis 

only conducted a survey of tourists visiting popular tourist 

destinations in 3 provinces of Ca Mau, Bac Lieu and Soc Trang 

(Vietnam). 

1.4.2.2 Time range 

Primary data was collected through survey questionnaires 

during the preliminary research and official research of the thesis 

starting from January 2021 to the end of April 2021. 

1.4.2.3 Scope of content 

Therefore, in this thesis, the author focuses on studying the 

factors affecting the intention to return to tourist destinations of 

tourists in 3 provinces southwest of the Hau River is Ca Mau, Bac 

Lieu and Soc Trang.  

1.5 RESEARCH METHODS 

(1) Step 1: For qualitative research method. 

(i) Qualitatively complete the research model. 

(ii) Qualitative construction, construction and scale 

development. 

  (2) Step 2: Quantitative research method. 

1.6 THESIS STRUCTURE 
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CHAPTER 2. REVIEW OF THE LITERATURE 

 

2. 1 THE CONCEPT 

2.1.1 Tourism , tourism classification and tourism related 
components 

Tourism is an integrated activity (economic, cultural, social 

...), is an essential need for individuals and organizations in life and 

has a close relationship between tourism needs history and 

economic, cultural and social development of every country. 

Tourism activities can be classified into different groups 

depending on the given criteria. The current popular ones can 

include the following basic criteria: (1) Territorial classification 

(international and domestic travel); (2) Classification by 

geographical location; (3) Classification according to the purpose of 

the trip; and (4) Some other types of tourism… Tourism is a 

multifaceted industry with many components including tourism 

distribution, transport and infrastructure, tourist facilities such as 

accommodation, food and beverage facilities, and tourism facilities, 

support services… Both the private and public sectors are involved 
in the industry. 

2.1.2 Destination and destination image    

Although there are many studies that divide the number of 

components that make up a tourist destination based on different 

points of view, in essence, a tourist destination includes all the 

elements of a "non-home" place often includes landscapes to 

observe, activities to participate in, and experiences to remember 

that draw tourists away from their homes (Park and Gretzel, 2007). 

In addition to the term "destination" tourism, there is 

another equally important and confusing term, which is the term 

"destination image". According to Quyen (2017), tourists are the 

ones who will decide the tourist image of any destination, not the 

intrinsic conditions, themselves. Therefore, the image of a 

destination is the tourist's assessment of that destination based on 

their beliefs and attitudes. 
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2.1.3 Destination can be considered as a tourism product 

For tourist destinations, usually the destination consists of 

four basic elements as follows: attractions, access (local transport, 

transport terminals), amenities (accommodation, food) and beverage 

shops, entertainment, retail and other services), and ancillary 

services. 

A tourist destination is viewed, on the one hand, as a 

distinct set of natural, cultural, artistic, and environmental resources, 

and on the other as a complex holistic attractive product intended to 

provide a holiday experience. meet the needs of tourists (Cracolici 

and Nijkamp, 2008). 

2.1.4 Satisfaction 

Satisfaction can be understood as an assessment of tourist's 

emotional response to a consumption experience based on a 

comparison between tourists' performance, desires and beliefs about 

products and services benefits derived from them. 

2.1.5 Distinguish between intended behavior and 
performance 

According to Warshaw and Davis (1985), behavioral 

intention is the degree to which a person has consciously formed a 

plan to perform or not to perform some particular behavior in the 

future. However, as Ajzen and Fishbein (1980) suggest, there may 

not be a perfect correlation between intention and behavior. 

However, as noted above, the more positive the intention, the more 

likely the visitor will travel. 

2.1.6 Intent to return to the tourist destination 

Behavioral intention to return to a tourist destination is an 

indicator of a tourist's relative willingness and commitment to return 

to a previous destination, in addition, this return intention may also 

be consider recommending destinations to friends and family back 

home. 
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 2.1.7 Attitudes, subjective norms, and perceived 

behavioral control 

Attitude is an individual's positive or negative beliefs about 

performing a particular behavior. 

A subjective criterion refers to perceived social pressure to 

perform or not perform the behavior (Ajzen, 1991). 

 Perceived behavioral control is the degree to which the 

person believes he or she has control over personal factors or limits 

behavior (Ajzen, 1991).  

 2.2 THEORETICAL BASIS 

 2.2.1 Theory of Destination Image   

 2.2.2 Theory of Satisfaction  

 2.2.3 Theory of intended behavior to return to a 

destination  

 2.3 RESEARCH RESEARCH OVERVIEW OF THE 

INTENTION TO RETURN 

2.3.1 Status of international research  

Some case studies: 

2.3.2 Research situation in Vietnam  

Some case studies: 
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2. 4 CONSTRUCTION AND PROPOSED RESEARCH 

HYPOTHESIS 

2.4.1 Basis to develop and propose research hypothesis 

2.4.1.1 Summary of previous research directions 

(International and Vietnamese)  

2.4.1.2 Background theories and research model inheritance 

2.4.2 Formulate and propose research hypotheses 

2.4.2.1 Approach to the theory of intended behavior and 

research hypothesis 

(1) Attitude affects intention to return to destination 

* Hypothesis H1: Attitude has a positive influence on the 

intention to return to the destination of tourists (expectation has 

positive sign +). 

(2) Subjective criteria affect tourists' intention to return to 

the destination 

* Hypothesis H2: Subjective norm has a positive influence 

on the intention to return to the destination of tourists (expectation 

has positive sign +). 

(3) Controlling visitor behavior affects the intention to 

return to the destination 

* Hypothesis H3: Controlling visitor 's perceived behavior 

positively affects their intention to return to their destination 

(expectation has positive sign +). 

2.4.2.2 Approach Satisfaction and research hypothesis 

* Hypothesis H4: Satisfaction has a positive effect on the 

intention to return to the destination of tourists (expectation has 

positive sign +). 
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2.4.2.3 Approach Destination image and research hypothesis 

The author hypothesizes in this study that destination image 

can influence tourists' intention to return. The destination image in 

this study includes the following component hypotheses: 

* Hypothesis H5: Destination image about accessibility to 

resources and resources has a positive influence on visitor 

satisfaction (expectation has positive sign +). 

* Hypothesis H6: Destination image in terms of quality and 

reputation has a positive influence on visitor satisfaction 

(expectation has positive sign +). 

* Hypothesis H7: Overall image of the destination has a 

positive effect on visitor satisfaction (expectation sign +). 

2.5 PROPOSED RESEARCH MODEL  

 

Figure 2.3. Model of factors affecting intention to return to 

destination 

Source: by the author 

CHAPTER 2 SUMMARY 
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CHAPTER 3 . RESEARCH DESIGN 

 

3.1 RESEARCH PROCEDURE 

3.2 QUALITY STUDY DESIGN 

For the research objective (1), the author uses the method of 

overview of previous studies to analyze, the results of the summary 

of previous research theory and practice show a gap that has not been 

studied yet, as a basis for the author to determine the factors 

affecting the intention to return to the tourist destination of tourists. 

The general results have been presented by the author in Chapter 2 of 

the thesis. 

For research objective (2), the author uses qualitative 

research methods to analyze, specifically build, develop and evaluate 

a scale of factors affecting the intention to return to the destination. 

3.2.1 Scale and build scale 

The process of building and testing the scale in this study is 

shown as follows: building a set of observed variables, a preliminary 

assessment of the scale, and an official evaluation of the scale. 

3.2.2 Forming a scale (or adjusting or supplementing the 
scale) of factors affecting the intention to return to a tourist 

destination 

 (1) Exploring the attitude scale that affects the intention to 

return to the destination (AT) 

  (2) Exploring the subjective normative scale affecting the 

intention to return (SN) 

  (3) Exploring the behavioral control scale that affects the 

intention to return (PBC) 

  (4) Exploring how destination image affects return intention  

(i) Scale of destination image in terms of accessibility to 

resources and resources ( TCNL ) 
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 (ii) Destination image scale of quality and reputation 

(CLDT ) 

(iii) Overall Destination Image scale (HATT) 

(5) Exploring the Satisfaction scale (SAT) 

(6) Exploring the Intent to Return to Destination scale (INT)  

3.2.3 Summarize the set of scales of factors affecting the 
intention to return 

3.3 QUANTITATIVE STUDY DESIGN  

3.3.1 Data collection method 

3.3.1.1 Secondary data collection method 

3.3.1.2 Primary data collection method 

3.3.1.3 Data collection tools 

3.3.1.4 Method of determining sample size 

3.3.1.5 Sampling method 

The study population was identified as tourists traveling in 3 

provinces of Ca Mau, Bac Lieu and Soc Trang. Since all visitors 

(research population) in these three provinces are equally likely to 

have full access, the most appropriate sampling method is 

convenience (non-probability) sampling. 

Data collection time from the first day of January 2021 until 

April 18, 2021. With the research sample size in the first phase of 

150 samples emitted, but only 118 samples were met (preliminary 

research step) with the support of data collection from 1 group of 

outsourced personnel (the author has instructed in tourist 

interviewing skills); and the second phase was 350 samples emitted, 

only 325 samples were met, therefore, in the official research step, 

the author used the total sample of both surveys which was 443 

samples. 
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3.3.2 Analytical methods  

For the research objective (3), the author uses quantitative 

research methods to analyze, in order to measure the level of impact 

of each factor on the result variable intention to return to tourist 

destination of tourists: the case of 3 provinces of Ca Mau, Bac Lieu 

and Soc Trang (Vietnam). Preliminary quantitative research results 

are presented in detail in this Chapter 3 and the official quantitative 

research results will be presented in the next Chapter 4. On the other 

hand, for the research objective (4), based on the research results, the 

author proposes the managerial implications of tourists' intention to 

return to the tourist destination to contribute to tourist attraction, 

development tourism development in the study areas. Some 

conclusions and managerial implications are presented in detail in 

the next Chapter 5. The following are some analytical techniques in 

preliminary and formal quantitative research. 

3.3.2.1 Statistical analysis 

3.3.2.2 Reliability analysis of Cronbach's Alpha scale 

3.3.2.3 Exploratory factor analysis EFA 

3.3.2.4 Confirmatory analysis CFA 

3.3.2.5 Analysis of the linear structural model SEM 

3.3.2.6 Bootstrap Analysis 

3.3.2.7 Multigroup analysis  

3.3.3 Preliminary quantitative research 

3.3.3. 1 Analysis of visitor characteristics through survey 

3.3.3.2 Evaluation of scale reliability   

3.3.3.3 Analysis of scale value  

3.3.4 Discussing preliminary quantitative research results 

Crobach's Alpha results on research scales show that most of 

them have achieved reliability according to the set standards, but 

there are some scales that need to be adjusted. 
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3.3.5 Conclusions about preliminary research results 

In the preliminary quantitative research step, through 

primary data surveyed in the study area with Cronbach's Alpha 

analysis and EFA exploratory factor analysis, the preliminary 

quantitative research results show that the scales are measured. There 

is a re-adjustment as follows: (1) The PBC cognitive behavioral 

control scale with 1 observed variable PBC5 is removed; (2) SAT 

satisfaction scale has 1 variable SAT1 removed; and, (3) The scale of 

intention to return to tourism destination INT has 1 observed 

variable INT2 removed . Thus, the author has identified and adjusted 

the remaining 32 observed variables (compared to 35 original 

variables) to include in the analysis in the next study. 

CHAPTER 3 SUMMARY 
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CHAPTER 4 . RESEARCH RESULTS AND DISCUSSION 

 
 

4.1 BASIC CHARACTERISTICS OF THE RESEARCH 
LOCATION  

4.1.1 Some features of Ca Mau province 

4.1.2 Some features of Bac Lieu province 

4.1.3 Some features of Soc Trang province 

4.2 FORMAL QUANTITATIVE RESEARCH  

4.2.1 Analysis of visitor characteristics 

4.2.2 Evaluation of scale reliability 

Table 4.10. Summarize the results of Cronbach's Alpha on 

the component scale 

Stt The 
scale 

Cronbach's alpha . 
coefficient 

Number 
of 

variables 

Conclusion 

1 AT ,838 4 Good 

2 SN ,865 5 Good 

3 PBC ,846 4 Good 

4 TCTN ,847 4 Good 

5 CLDT ,828 5 Good 

6 HATT ,826 4 Good 

7 SAT ,879 3 Good 

8 INT ,910 3 Good 

total 32  

Source: Results of the official survey of 443 visitors in 3 

provinces, April 2021 
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4.2.3 Analysis of scale value through formal research  

4.2.3.1 EFA results on the scale of factors independent 

variables and dependent variables 

4.2.3.2 Discussing results of analysis of Crobach's Alpha 

and EFA 

4.2.4 Confirmatory factor analysis CFA 

4.2.4.1 CFA test results 

4.2.4.2 CFA test results (after data adjustment) 

4.2.5 Linear structural model analysis SEM 

 

Figure 4.3. SEM linear structural model of return intention 

Source: Results of the official survey of 443 visitors in 3 

provinces, April 2021 
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The relationship between specific components is as follows: 

Latent independent variable (AT attitude; Subjective norm SN; 

Control cognitive behavior PBC; Destination image about 

accessibility to resources and resources TCTN); Destination image in 

terms of quality and reputation of tourism quality CLDT; Destination 

image in terms of overall quality HATT; Latent dependent variable 

(SAT satisfaction; Intent to return INT). The model results measure 

the linear structure for each latent variable determined by the 

corresponding observed variables. (Figure 4.3). 

The results of testing the SEM structure model of the 

research model of the factors affecting the intention to return to the 

destination, show that Chi-square = 824.497; df = 412; P = 0.000; 

Chi-square/df = 2.01; GFI = 0.896; CFI = 0.939; RMSEA = 0.048. 

This result shows that the theoretical model is consistent with the 

actual data. 

The estimation results show that, using 95% confidence 

standard, we see that Sig of HATT affecting SAT is 0.613 > 0.05 and 

Sig of AT affecting INT is 0.084 > 0.05. Therefore, the results show 

that the BP factor has no effect on SAT and the AT factor has no 

effect on INT. Most of the remaining factors have Sig < 0.05, so 

these relationships are significant. In conclusion, there are 2 factors 

affecting the SAT, including TCTN and CLDT; There are 3 factors 

affecting INT including PBC, SN and SAT. In 7 research 

hypotheses, the author rejects 2 hypotheses: H1 and H7 ; and accept 

the remaining hypotheses (H2, H3, H4, H5, and H6). 

Next, the author relies on the Estimate (normalized) 

regression coefficient to assess the impact of the independent 

variables on the dependent variable. Among the two variables 

affecting SAT, the order of variables affecting from strong to 

decreasing is as follows: TCTN, CLDT. The variables that affect 

INT are also in order of strength to descending specifically: SAT, 

SN and PBC.  

To evaluate the significance of the results of the research 

model, the author uses the R-square value (Squared Multiple 

Correlations). With the R-square value varying from 0 to 1, the 
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higher the value, the more accurate the model's prediction is. 

Determining how much R-square (R squared) value is acceptable is 

not easy, because it depends on the complexity of the model and the 

research context. The quality of the research model is assessed 

through the coefficient of determination R-square with values equal 

to 0.26; 0.13 and 0.02 are large, medium, and small levels, 

respectively (Cohen, 1988; Hanh et al., 2019; Nam, 2020). 

The calculation results show that the R-square values for 

the dependent variables are all higher than the threshold level of 

0.26. Thus, it can be concluded that the explanatory level of the 

research variables in the model is good. This result also shows that 

the research model of factors affecting the intention to return to the 

destination of tourists is statistically significant, of good quality and 

appropriate. 

4.2.6 Analysis of bootstrap 

The test by bootstrap method was conducted to check the 

model again when analyzing SEM linear structural model data. The 

results of bootstrap analysis show that the absolute value of CRa is 

very small compared to 1.96, deducing P-value > 5%, rejecting Ha , 

accepting H0, then it can be said that this bias is very small, not 

statistically significant at the 95% confidence level.  We can 

therefore confirm that the estimates in the original model can be 

trusted. The researchers believe that this is also the expected result 

when analyzing the SEM linear structure model. 

4.2.7 Multigroup analysis  

The results of testing the variable model and the invariant 

model according to the characteristics of the survey area determined 

by the corresponding observed variables show that the theoretical 

model is consistent with the actual data (Appendix 22). The model fit 

test and the Chi square test results (Chi Sq) showed that there was no 

difference between the survey site characteristics of the tourists and 

the MHKB (P-value= 0.6 > 0.05), so MHBB is chosen. Thus, we can 

confirm that the relationships in this research model are not affected 

by the difference by survey area between tourists in Ca Mau, tourists 

in Bac Lieu and tourists in Soc Trang. 
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The results of the multi-group analysis show that the 

relationships in this research model are not affected by the difference 

in survey sites between tourists in different locations. 

4. 3 SUMMARY OF RESEARCH RESULTS 

The theoretical model test results also show that the data is 

in good agreement with the survey information. The analysis results 

of the linear structural model of the theoretical model with 7 initial 

hypotheses, 5 hypotheses are accepted and 2 hypotheses are not 

accepted. Specifically, the results of testing the hypotheses are as 

follows: 

4.3.1 Results of construction and evaluation of research 
scales  

4.3.2 Results of testing the research hypotheses  

4.3.2.1 Hypothesis testing results H1 

Hypothesis H1: Attitude has a positive influence on the 

intention of tourists to return to the destination. 

Conclusion: do not accept the hypothesis (reject). 

4.3.2.2 Results of testing hypothesis H2 

Hypothesis H2 : Subjective norm has a positive effect on the 

intention to return to the destination of tourists. 

Conclusion: accept the hypothesis. 

4.3.2.3 Hypothesis test results H3 

Hypothesis H3: Cognitive behavioral control has a positive 

effect on tourists' intention to return to the destination. 

Conclusion: accept the hypothesis. 

4.3.2.4 Results of testing hypothesis H4 

Hypothesis H4: Satisfaction has a positive influence on the 

intention to return to the destination of tourists. 

Conclusion: accept the hypothesis. 
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4.3.2.5 Hypothesis testing results H5 

Hypothesis H5: Destination image in terms of accessibility 

to resources and resources has a positive influence on visitor 

satisfaction. 

Conclusion: accept the hypothesis. 

4. 3.2.6 Hypothesis testing results H6 

Hypothesis H6: Destination image in terms of quality and 

reputation has a positive influence on visitor satisfaction. 

Conclusion: accept the hypothesis. 

4.3.2.7 Results of testing hypothesis H7 

Hypothesis H7: The overall image of the destination has a 

positive influence on visitor satisfaction. 

Conclusion: do not accept the hypothesis (reject). 

4.4 DISCUSSION OF RESEARCH RESULTS 

4.4.1 Discuss the factors Tourist's attitude towards the 

intention to return 

4.4.2 Discussion of factors Subjective norm  

4.4.3 Discussing the factors Controlling visitor's 

perceived behavior 

4.4.4 Discussing factors Tourist satisfaction   

4.4.5 Discuss the factor Destination image in terms of 
accessibility to destination resources and resources  

4.4.6 Discuss the factors Destination image in terms of 

quality and destination reputation 

4.4.7 Discuss the factor the overall image of the 

destination 

CHAPTER 4 SUMMARY 
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CHAPTER 5. CONCLUSIONS AND MANAGEMENT 

IMPLICATIONS 

 

5.1 CONCLUSION  

5.1.1 Review of research results  

(1) The practical and theoretical necessity of tourists' 

tourism behavior, within the scope of this research, the author has 

studied the factors affecting the intention to return to the tourist 

destination of tourists: the case of 3 provinces in the Mekong Delta 

(Vietnam). 

(2) Through the review of previous studies (International 

and Vietnamese), the author has systematized research trends that 

have been and are being interested by researchers. 

(3) At the same time, it also helps the author to inherit, 

supplement and contribute a small part of knowledge to the field of 

tourist behavior research towards their intention to return to a tourist 

destination. 

(4) Research results can be valuable references for 

individuals and organizations interested in the field of tourism both 

in theory and in practice. 

5.1.2 The novelty and contribution of the thesis  

5.1.2.1 Contribution to research model of intention to return 

to tourist destination   

5.1.2.2 Contribution to practice  

(1) Firstly, the author has conducted a review of 83 tourism 

research papers with topics related to the intention to return to 

tourist destinations (of which, 48 international studies and 35 

studies at tourism destination Vietnam), articles published in the 

period from 1989 to 2021. Through synthesis and analysis, the 

author has summarized the main research approaches (07 

approaches that many scholars in and interested in foreign 
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countries) and established a framework for summarizing previous 

studies on this topic. 

(2) Secondly, through the assessment of practice and theory, 

the author realizes the potential of developing national tourism in 

general and the Mekong Delta in particular (especially the three 

southwestern coastal provinces Hau river is located adjacent to each 

other: Ca Mau, Bac Lieu and Soc Trang) so the problem of 

researching the tourism field in these localities through the 

assessment of tourists will help interested subjects to more 

comprehensive reference source for the current situation of tourism 

activities in the localities. 

(3) Third, the problem of studying tourist behavior towards 

tourist destinations has been studied by many scholars, however, if 

the research is carried out in the context of tourism in 3 provinces of 

Ca Mau, Bac Lieu and Soc Trang will also contribute to the 

development of tourist behavior theory and tourism development 

practice local. At the same time, this study can also serve as a 

reference channel on visitor behavior towards a destination in a 

developing tourism market (Vietnam) compared to other strongly 

developed tourism markets such as: Europe, America, Asia... 

(4) Fourth, the study has also suggested some specific 

governance implications for state management agencies, enterprises 

and relevant individuals… can understand more about the feelings 
of tourists towards existing destinations, in order to focus on 

improving destination resource value, satisfaction and intention to 

return to tourist destinations in 3 provinces of Ca Mau, Bac Lieu 

and Soc Trang. 

5.2 IMPLICATIONS OF ADMINISTRATION 

5.2.1 Proposal basis for governance implications 

5.2.2 System of governance implications 

5.2.2.1 Management implications for tourism businesses  

Although the research results have rejected the hypothesis 

that attitude (AT) has a positive effect on intention to return to the 
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destination (research results show that attitude towards the 

destination does not affect the intention to return). 

However, from my own point of view, the author finds that 

an individual will intend to perform a certain behavior when they 

evaluate the problem positively or negatively and also agree with the 

TPB theory that attitude has a direct influence on behavioral 

intention. Businesses operating in the field of tourism such as 

restaurants, hotels, travel, transportation ... besides the internal 

factors of the business are very good (such as having a good business 

strategy, good management model ...), then for the external market, if 

businesses have a basic understanding of the psychological 

characteristics of a traveler, there will be many opportunities to 

increase revenue by understanding the main needs of tourists them to 

the type of business that their business serves: for example, good 

service is easier to sell goods (products/services) and can be better 

word of mouth. 

On the other hand, the reality shows that when visiting a 

destination for the first time, people tend to consult other people or 

through many information channels. For example: acquaintances, 

friends, family, local residents; or, seek advice from your own 

employees; or, media channels… for where to go, what to buy, what 
to do when coming to this place. This problem is like a loop, the 

travel experience at destinations in the order of completion, to other 

people over time. For the experiences of the former, it is the 

experiences that the latter can learn from. This has suggested to the 

tourist that maybe the first person's service is not good, the second 

person still knows the service quality of their unit is good or bad. 

Therefore, it is necessary for tourism people to exercise consistency 

in the quality of their business and improve this consistency more 

and more, or more understandable if everyone assumes that this 

destination is bland or expensive. Even if it is not clear, it is "tight 

and guillotine" for tourists, the latter still believe it. 

5.2.2.2 Governance implications for local tourism 

authorities 

From the perspective of state management, the locality is 
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the subject most likely to make the destination image win many 

good feelings of tourists, through the planning and investment of 

tourist destinations; through logistics that are always ready such as: 

quick support for visitors (medical, security...); or, close 

cooperation with other stakeholders: for example, the state's interest 

in tourism, in addition to tourism destination investment, it is 

necessary to care that they will enjoy special what is the product, 

where is the entertainment space, or, how is the large passenger car 

park, the help is fast or slow… In fact, the state management 
agencies do not have a plan on arranging locations (or leasing 

places) for large and small tourist cars. 

 5.2.2.3 Governance implications for tourism development 

policymakers 

Economic development in general and the tourism economy 

in particular continues to be a strategic goal of the state, so it must 

be done through conscious activities of the state, socio-economic 

actors and both local people. In particular, the role of the state is 

extremely important to orient the development or minimize the 

negative impacts of tourism economic activities, strongly promote 

the development of other industries and fields and many localities. 

And, at the same time, maximize tourism's contribution to the 

economy, create jobs and improve people's quality of life. Thereby, 

making Vietnam a truly attractive destination in the international 

tourism market. 

5.3 THESIS LIMITATIONS AND CONTINUED 

RESEARCH PROPOSES 

Firstly, in the process of surveying tourists in the localities 

of Ca Mau, Bac Lieu and Soc Trang, due to the difficulty in strictly 

implementing disease prevention and the limited human resources to 

conduct the survey, they had to divide doing multiple data collection 

sessions that cannot be done in the same batch. The author would 

like to draw lessons from future studies. 

Second, from December 2019 to now, the global outbreak 

of the Covid-19 acute respiratory infection, the country has also 

been affected with varying degrees of disease control depending on 
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the actual situation (isolation, restriction of crowded activities, 

restriction of some commercial and service activities...). Therefore, 

the number of international and domestic tourists in tourist 

destinations cannot be as vibrant and crowded as before. It can be 

said that the interviewees are not diverse (in terms of nationality, 

region, gender, age, qualifications, occupation ...), the number of 

visitors at each time is also different due to the epidemic situation 

disease, on the other hand, the participation of visitors in interviews 

was also difficult because some tourists were not enthusiastic. The 

author has to spend a lot of effort to properly approach the 

interviewee so that the research sample is objective. Some situations 

where visitors want to be answered later because they don't have 

time, the author also has to collect data via zalo application, 

facebook, email ... (visitors reply and take pictures and send them 

back to the author). 

Third, the author's research area is 3 provinces of Ca Mau, 

Bac Lieu and Soc Trang. Tourism activities in these localities have 

not been invested in a synchronous manner both from the business 

side (hotel facilities, restaurants, game areas, souvenirs, service 

level ...) or from the government side (road system, parking lot, 

means of transport, planning new tourist spots, state management 

methods...) the role of promoting the development of tourism in all 

fields Other factors are not clear, this may affect the positive or 

negative feelings of tourists when interviewing tourists at a certain 

tourist destination.. 

Fourth, the thesis has implemented a research model that is 

applicable to all 3 provinces of Ca Mau, Bac Lieu and Soc Trang 

without applying each research model as a province for 

comparison. This can be explained that, when choosing these 3 

provinces, it is only for the scope of "representative sample" for the 

study area to serve the selection of primary data collection sample, 

not to expect to analyze the difference in the perception of tourists 

between these three provinces, because in reality, with the 

geographical proximity, tourist destinations in the Mekong Delta 

can be said to have similarities with each other, it will be difficult 

to make a difference to visitors. This is also the limitation of the 
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thesis, the author did not take the initiative from the beginning to 

build the model without including the variable "locality" according 

to the three provinces into the model. 

Fifth, in the qualitative research to build a scale of factors, 

on the basis of the research model, the author has carried out the 

process of building the scale and consulted the contributions of 

industry experts. Collaborating in many different fields and related 

to the research topic of the thesis, for example: state management 

agencies specialized in tourism, tourism enterprises, training 

institutions, service staff services at destinations and visitors. 

According to the author's assessment, these are experts with full 

professional knowledge and working experience, so they will be of 

great help in discussing the contents of building a research scale. 

However, in practice, due to the limitation of time and working 

relationship, the author has not timely consulted many experts in 

more units (Ministry-level tourism management agency, industry; 

tourism management agencies in Bac Lieu and Soc Trang areas; 

travel businesses; tourism transport enterprises; media enterprises, 

press agencies, training institutions, researchers assist…). 

For further studies in the field of tourist behavior towards a 

destination, specifically: (1) Can re-test the research model of this 

thesis in the context of different regions: the North, the Central, and 

the South; or spatial context: mountains, seas and islands... in order 

to increase generalizability; (2) Retest this model, but the survey 

subjects are international tourists, for example: Western tourists to 

Vietnam or Asian tourists to Vietnam…; (3) Retest this model but 
apply and compare in different localities; or, (4) Removing or 

adding some new factors, increasing the number of survey samples 

or new research methods, or the impact of global risks such as 

terrorism, epidemics affecting the intentions of traveler. 
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